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Sustainability 
at

Change has never seemed more urgent than today. Events have overfl owed 

in the last two years: COVID 19, US elections, forest fi res, fl oods and count-

less humanitarian disasters. Climate change and social inequalities are on 

the rise and their consequences are clearly felt everywhere on our planet. 

In order to ensure a world worth living in for us and future generations, 

sustain able action is therefore essential.

Sustainability means dealing responsibly with 

the raw materials we are given and with our fel−

low human beings. This makes it all the more 

important for things to be manufactured fairly 

and in a way that conserves resources.

4



From the very beginning, since ZEITRAUM was 

founded 31 years ago, a sustainable way of 

thinking has been the driving force behind our 

actions. Even then, both ecological and social 

grievances were clearly perceptible and it was 

clear that all sectors of the economy needed to 

radically rethink. In the meantime, many prob-

lems have worsened and the global situation in 

so many areas is worrying. On the other hand, 

the topic of sustainability has never been as pre-

sent as it is today.

In the wood and furniture industry, too, the topic 

is increasingly coming into focus and is becoming 

more and more a fi xed component of corporate 

mission statements. An enormous amount of re-

search is being done in the fi eld of alternative 

materials and new, interesting, ecological alter-

natives are constantly appearing on the market. 

We are keeping a close eye on this development, 

are involved in the processes and looking continu-

ally for ways to make our products even better 

against this background. However, the focus will 

always be on our heart material, solid wood. 

Wood and the associated craftsmanship are an 

ancient cultural asset that has shaped people‘s 

way of life for centuries. Especially here in the Al-

pine region, where ZEITRAUM is located, it has a 

long tradition. Wood is a very sensual material. 

Until the fi nished furniture is in our customers‘ 

homes, it passes through many hands, which in 

turn leave their mark and their energy. With every 

design, we try to appreciate the beauty of nature. 

This grace is revealed to the user as soon as he 

runs his hand over the wood and gets involved 

with the furniture. In a fast-paced, hectic world, 

wooden furniture grounds people and gives them 

back a piece of their identity and rootedness, 

which so rarely only home and nature can convey. 

For us, wood craftsmanship is a jewel that we 

want to preserve and maintain. Our furniture is 

made for a long life — they are future heirlooms. 

Because that is also sustainability: suffi ciency. 

This term describes conscious living with few, 

but high-quality things. According to the motto 

„less is more“! If we all acted according to this 

motto, we could create a liveable, healthy world 

for all living beings. We work for this world every 

day. With this report, we want to show what we 

are implementing in the area of sustainability, 

what we can still improve and where there is still 

potential. We want to share our philosophy with 

you and are pleased that our report has reached 

you.

DE A R  R E A DE R S ,

YoursYours

Birgit Gämmerler

CEO

Peter Gaebelein

Managing Director

For understanding

The starting point of a sustainability report is always 

the status quo, in this case the 2nd quarter of 2021.
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M I S S ION  S TAT E M E N T

ZEITRAUM is located in the foothills of the Bavarian Alps. This region has 

always been strongly characterised by the respectful use of natural re-

sources and the pursuit of perfection in craftsmanship. Based on this, the 

company was founded in 1990 under the premise that quality, design and 

sustainability should always go hand in hand. From the very beginning, the 

aim was to produce furniture that does justice to the valuable raw material 

wood, fulfi lls its function over generations and is in harmony with nature. 

The contribution to a world worth living in has been a fundamental part of 

our strategy from the very beginning and sustainability has always been our 

corporate philosophy.

Our design language is deliberately pure and unobtrusive. The timeless 

design of our furniture does not follow any trend, it is restrained and should 

inspire through the beauty of the material even after decades. The manu-

facturing process is guided by our demand for natural material honesty and 

longevity. In the precise implementation of the designs, which are neverthe-

less very sophisticated in their simplicity, the processing of the material is 

our top priority.

The 
company
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We maintain open communication with all those involved in the process and 

regularly include them in our decision-making. In doing so, we adhere to the 

„17 Sustainable Development Goals“ of the United Nations. They serve as a 

long-term guideline for all processes in the company and help us to continu-

ously improve the quality of our products against this background. They also 

provide us with a framework for dealing fairly with all stakeholders and crea-

ting a constructive, safe and healthy working environment.

ZEITRAUM relies on local production, long-

term partnerships and fair cooperation. We are 

aware of our social responsibility and want to 

promote traditional craftsmanship in our re−

gion. In doing so, the responsible treatment of 

people and nature is always in the foreground 

for us.
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T H E  PAT H  I S  T H E  G OA L

On the way to the perfect product, there is always something left to do, de-

spite the many efforts in terms of sustainability. We are enthusiastic about 

uncovering new potentials and taking unfamiliar paths. For us, the path is 

the goal — it seems to have no end. But that doesn‘t matter to us, because 

we take great pleasure in treading it.

Founding of ZEITRAUM

with the goal of producing

sustainable furniture.

First appearance at the furniture 

fair in Cologne — The furniture

presented was made of beech 

wood. No varnish, no paint, just 

fi nished with environmentally 

friendly linseed oil.

The modular design enables 

both stepless scaling and fl at-

pack packaging of the CENA 

tabletop model. 

ZEITRAUM obtains 

100 % green electricity 

at its Wolfratshausen

headquarters.

One of the largest production 

partner puts a photovoltaic

system into operation. More

than 20 % of the electricity 

demand can be covered by it.

1990 Die Liebe zum Material und der Anspruch, aus jedem Produkt ein Meisterstück zu machen, schaffen den Wert unserer Kollektion. 

1990

2006

2012

1991

2009
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ZEITRAUM presents the Furniture 

Footprint at the furniture fair in 

Cologne and joins the UN Global

Compact.

ZEITRAUM begins step by step to 

convert all packaging materials 

to the greatest possible sustain-

ability and, where possible, to 

use fl at-pack packaging to reduce 

transport volumes.

ZEITRAUM wins the German 

Sustainability Award Design with 

the Furniture Footprint.

One of the largest furniture 

production facilities obtains 

100 % green electricity.

ZEITRAUM publishes its second 

sustainability report.

2021„Made in Germany“ ist für uns gelebtes Gütesiegel.

2018

2019
2021

2020

201
ZEITRAUM publishes fi rst 

sustain ability report. 

Second large production partner 

puts its photovoltaic system into 

operation. 50 % of the energy 

demand can be covered by it.

First sustainability report 

is prepared.
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10.943 
 891 

Storage furniture

163 

Upholstered furniture

1.016
 Tables

1.925
Beds

 5.549 

Chairs

116
Trees

Products sold …

1 Head office in 

       Wolfratshausen

f rom  2020

Numbers

974 
Ocassional 

furniture

425 

Lamps

1
Production partner

in Italy

5
Production partners 

in Germany

within a radius of 400 km
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120.000
variation possibilities

Employees

Retailer

624 

Freelance representat ives

17

Freelance desig ners

27 25

148.892  kg Wood 42.022  kg Cardboard 

38.084 m Paper tape 23.360  kg Steel

(Recycling rate in Germany: > 45 %)   8.742 kg Plywood

4.216  kg Shaped wood 3.614  rm Fabric

2.647  kg Bubble foam cushion wrap

2.610  kg Upholstery foam 1.613  sqm Leather   

849  kg Cotton 547 kg Recycling polyestersticks

535 kg Aluminium 418 kg Natural oil 406 kg MDF 
373  kg Adhesive 171  kg Furniture glides and handles 

made from polyamide 59  kg Down without live plucking 

Exhibit ions

84

Products

90

2

4

6

8

Turnover in millions

0

Also

kg Coffee

60… with
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W H AT  I S  T H E  U N 

GL OBA L  C OM PAC T ?

The vision of the United Nations Global Compact 

is to create a sustainable global economy based 

on 10 universal principles and the Sustainable 

Development Goals, for the benefi t not only of all 

but also of future generations. It is a call to bus-

inesses everywhere to align their operations and 

strategies with the ten principles in the areas of 

human rights, labour rights, environmental pro-

tection, and anti-corruption, as well as to act in 

support of the Sustainable Development Goals. 1

United Nation 
Global Compact

By joining, we show that we are also striving 

towards this vision. As a participating company, 

we are committed to following sustainable and 

responsible business practices and implementing 

our policies and processes according to the

UNGC‘s ten principles. As part of our commit-

ments, the Sustainability Report describes our 

efforts to support and comply with the Principles. 

You can view our Communication on Progress 

(COP) and other activities on our profi le on the 

UNGC website.

W H AT  D O E S 

PA R T IC I PAT ION  M E A N ?

W H AT  A R E  T H E 

 T E N  PR I N C I PL E S ? 2

1. Businesses should support and respect  

 the protection of internationally proclai-  

 med human rights; and

2. make sure that they are not complicit in  

 human rights abuses.

3. Businesses should uphold the freedom of  

 association and the effective recognition  

 of the right to collective bargaining;

4. the elimination of all forms of forced and  

 compulsory labour;

5. the effective abolition of child labour; and

6. the elimination of discrimination in 

 respect of employment and occupation.

7. Businesses should support a precautionary  

 approach to environmental challenges;

8. undertake initiatives to promote greater 

 environmental responsibility; and

9. encourage the development and diffusion  

 of environmentally friendly technologies.

10. Businesses should work against corrup- 

 tion in all its forms, including extortion  

 and bribery.

1 UNGC 2021: The world‘s largest corporate 

sustainability initiative 

<https://www.unglobalcompact.org/what-is-gc> 

accessed 04/01/2021

2 UNGC 2021: Die zehn Prinzipien des UNGC 

<https://www.unglobalcompact.org/what-is-gc/

mission/principles> 

Abruf, am 04.01.2021

3 BMU 2020: The 2030 Agenda for Sustainable 

Development, 17 Sustainable Development Goals, 2020
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The 17 Sustainable Development Goals (SDGs) 

of the United Nations were adopted on 25 Sep-

tember 2015 at the UN Summit on Sustainable 

Development of Heads of State and Government 

and since then have had a decisive infl uence on

international political and social decisions. 3 

The “Sustainable Development Goals”, as the 

goals are also called, are principles for action of 

the 2030 Agenda. This agenda is also referred 

to as the “World Future Treaty” and essentially 

pursues the following core objectives.

1. End poverty and hunger and fi ght 

 inequalities.

2. Strengthen people‘s self-determination,  

 ensure gender equality and a good and 

 healthy life for all.

3. Promote prosperity for all and make 

 lifestyles sustainable worldwide.

4. Respect the ecological limits of earth: 

 Combat climate change, preserve and 

 sustainably use natural livelihoods.

5. Build a global partnership.

These core messages give rise to the “17 goals”. 

They cover all levels of sustainability and include 

social and ecological as well as economic aspects.

17 Sustainable 
Development Goals

S U S TA I N A BL E 

DE V E L O PM E N T  G OA L S ?

At this point we would like to empha-

sise that these goals and principles 

have been a lived, self-evident reality 

for ZEITRAUM since its foundation 31 

years ago.
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traditional woodcraft

personal identification

self-determined handicraft

qualified skills

state-of-the-art technologies
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Diversity

unique

sensual

Classics

Heirloom

Honesty of Material

carbon neutral

sustainable forestry

Cultural asset

repairable
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Value
creation 
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When we talk about value creation, it is fi rst important to defi ne what we 

mean by this term. There are many defi nitions. Most of them defi ne value 

creation as a purely monetary process 4  — In the business sector, it usually 

describes the intention to maximise profi t as much as possible through vari-

ous processes, with the aim of deriving the greatest material benefi t from it.

We would be lying if we said we had no interest in turnover and profi t. 

Nevertheless, for us, value creation is much more than profi t maximi-

sation. For us, value creation is defi ned by fair, respectful treatment of our 

employees and partners, resource-conserving production or social commit-

ment. These are things that cannot be measured in purely monetary terms.

1.1  VA LU E  C R E AT ION, 

 W H AT  I S  I T  A N Y WAY ?

So, when we talk about value creation in the 

following, for us it is not only an increase in 

material value through various processes, but 

also the increase in value through responsible 

action.

4 BROCKHAUS 1994: Brockhaus Enzyklopädie, 

in twenty-four volumes. 

Value creation / value chain 

(19) Mannheim: F.A. Brockhaus GmbH, pp. 88-89

Value creation

Economy

“Value added, the contribution of an economic sector to 

net domestic product at factor costs, at the same time 

the sum of the incomes generated in the branch (em-

ployees‘ and and entrepreneurial income, interest on 

borrowed capital, net rents and net rents). Analogously, 

the value creation can be calculated for individual ent-

erprises and for the economy as a whole. The amount 

of output is calculated as the value of net production 

from the gross production value minus Intermediate 

consumption, depreciation and indirect taxes, plus go-

vernment subsidies.”

18



   Obtaining product shape

   Product shape resolution

Our value chain

Repair

Further use of 

individual components

Desired cycle  at

Composting of individual components

Use &

forwarding

Thermal utilization

Outside manufacturing Inside manufacturing

  Quality preservation — Biotic cycle

  Quality maintenance

  Low quality loss

    Higher quality loss

Recycling / downcycling
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In our linear economic system, we often create composite products and 

bring raw materials into an irreversible state. Often, at the end of their life, 

the products end up in landfi ll without any possibility of reuse. In this way, 

valuable resources are merely consumed instead of being put to good use 

again and again. The circular economy works differently. Issues such as 

reparability, longevity, recycling potential or separability go hand in hand 

with the design and manufacture of sustainable products and must already 

be considered in the design process. Products are planned so that they can 

be reused, repaired, or recycled in the future. We fi rmly believe that all 

materials are valuable raw materials that need to be reused. That is why we 

check all products for their recycling potential, ecological footprint, and act 

according to our internal mission statement.

Furniture in circulation

The wood is taken from the forest, via the sawmills to the nearby producers, 

where it is processed into furniture, partly with the help of solar energy. 

Due to the high modularity of the furniture, it can then be transported to the 

customer in an energy-effi cient way in “fl at pack format”.

Basically, our furniture is of such high quality that it will be used for gene-

rations anyway. Due to the high reparability of solid wood and the modular 

construction of the products, repair is greatly simplifi ed and possible at any 

time. In this way, we can realise an almost endless phase of use. 

If a piece of furniture should become 

irreparable, all materials can be separated 

from each other.

The wood then corresponds to the waste wood category A2 and can be 

recycled into wood materials of higher value, thus creating new resources 

and circulating in technological cycles for a long time. Some native wooden 

elements can even be fed into composting plants as biomass. 

1.2  C I RC U L A R  E C ON OM Y

We want to rethink products, close cycles, and 

raise awareness among the public.

2 0



1. 3  FA I R  A N D  L ON G  PA R T N E R S H I P S

A reliable partner and good raw materials are the basis for high-quality pro-

ducts. The ambition to build long-term relationships is rooted in supporting 

each other and dedicating ourselves to common goals: Quality, environmental 

friendliness, transparency, and responsible product development. For this 

reason, ZEITRAUM relies on a few companies that meet our high standards 

in terms of sustainability in their areas of expertise and work in a trans-

parent manner. Our partners' performance is continuously reviewed and 

evaluated. In addition, last year we drew up a code of conduct that sets 

standards for joint and conscientious action. 

All but one of our production partners are located within a radius of less 

than 400 km around the company, all in Central Europe. The furniture is 

made in Germany and northern Italy. The wood is also largely sourced from 

Central Europe, where it is fully FSC / PEFC certifi ed. Non-European wood, 

such as American walnut and American cherry, is sourced from Horizon 

Wood Products Inc. and Missouri-Pacifi c Lumber, two family-owned compa-

nies from Pennsylvania and Missouri that have been committed to sustaina-

bility since the company was founded and even established their own „Ever-

green Initiative“ for this purpose (Horizon Wood Products Inc.), committing 

themselves to the highest environmental, social, and ethical standards.

For more information, see: www.americanhardwood.org

By working closely together and using the high 

requirements as a basis, ZEITRAUM can ensure 

transparent environmental and social standards. 

We understand the work with suppliers and 

production partners as continuous development 

and coordination. This is how we succeed in 

achieving environmental goals and repeatedly 

launching product innovations.

  66.7 % >  10 years

   19 % 1 to 5 years

   9.5 % 5 to 10 years

   4.8 % <  1  year

Average length of partnerships in years

2 1
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“On the way to ZEITRAUM, we roll down the winding 

B11, the clear sky offers an impressive view of the Alps, 

a little further down the valley, next to the Weidacher 

Mühle, the Loisach river is pushing with all its might to-

wards the Isar.

I guess it's called imprinting when people, their attitude 

and the furniture they build are a mirror of their environ-

ment: clear, unique and authentic!”

FELIX BUDDENBERG
Fritz Becker GmbH & Co. KG

2 2



Products
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„Our relationship with ZEITRAUM goes back well over a 

decade – just one look at their collection, and it’s easy to 

see why. Founded in 1990 and specializing in solid wood 

furniture, this iconic German manufacturer is a power-

house in the design industry, known for designs that inno-

vate, inspire, and raise the bar in every possible way.“ 

The ZEITRAUM product range offers beds, chairs, tables, storage, occasio-

nal and upholstered furniture as well as various lamps. Our furniture is made 

of solid wood, which is sourced from sustainable forestry and meets the 

highest ecological and social standards.

We focus our senses on the functional. And on quality. Every design is con-

ceived with a minimum use of resources. With an eye on material cycles, 

we think not only about the raw material of the furniture, but also about 

environmentally friendly manufacturing processes, the maintenance and 

reparability of the furniture. With ingenious wood joints and material-appro-

priate constructions, we bring out the character of the wood — depending 

on the customer‘s wishes in completely individual designs. This opens a high 

degree of creativity and self-realisation not only for our clientele but also for 

the many craftsmen in the production process. Without question, this fl exi-

bility brings variety into the daily work of the craftsmen, but it also demands 

responsibility and a great deal of know-how.

Our furniture retains its original charm and faces age with composure. The 

supposedly transient beauty only reveals itself with the traces of time. Made 

for more than just one lifetime, these contemporary witnesses represent 

many small and large memories. At the same time, repairing and maintaining 

deepens the relationship between man and product. It brings our rhythm 

back into harmony with the heartbeat of nature.

MARIA SEPULVEDA
Principal SUITE NEW YORK

2 .1  O U R  G U I DE L I N E S  F O R  T H E 

 DE V ELOPM EN T OF N E W F U R N I T U R E

2 4



2.2 A BOU T T H E H IGH LEV EL OF QUA LI-   

       F IC AT ION  OF  OU R  C A BI N ET M A K ER S

We defi ne the quality of our products not only by the fl awless quality of 

the materials and the perfect craftsmanship. For us, quality is an interplay 

between people, nature, and the furniture itself. The social and ecological 

added value achieved through sustainable value creation plays a very im-

portant role. 

Working with solid wood requires concentration and skill from every single 

person at the workpiece. The high level of training of our carpenters plays a 

decisive role in the production of our furniture. This already begins with the 

selection of the wood, which requires a trained and sensitised eye — the 

image of the fi nished piece of furniture must already be present in the mind 

when the raw boards are put together.

Our furniture is much more than just consumer 

goods. Their masterful manufacture is not only 

visually perceptible but can be clearly felt through 

every touch. It is an expression of precision and 

care, is tangible and affirms our sense of sen−

suality and self-determination.

2 5
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“Solid. The first word that comes in mind regarding 

ZEITRAUM. Perfect solid wood quality meets the high 

standard of German craftsmanship to accomplish along 

with the unique design, the result that makes ZEITRAUM 

what  it is. A brand with respect to the qualities not only 

of design – product – material but also the service — 

communication – sustainability – authenticity and many 

more. All values and ingredients of the success that 

follows the brand and will follow for many years more. 

Stay solid — Stay ZEITRAUM”

CHRIS DOUNIAS 
Bombyx, Athens

2 6



2 . 3  C ON S T RU C T ION S  …

A prerequisite for the high-quality recycling of raw materials is usu-

ally the separation of components by type. To this end, our furniture 

is designed to be separable, and materials are detachably joined 

together. This type of construction has several advantages over the 

life of a piece of furniture:

1. Manufacturing

 • Economical process design

 • Compact packaging dimensions (Flat-pack)

2. Use phase

 • Replacement of individual components can be implemented 

   cost-effectively without prior knowledge

 • Replacement for design reasons can be carried out

 • Great simplifi cation of maintenance

 • Very small transport volume when moving

3. End-Of-Life

 • Separation of individual materials by type possible

 • Through separation: Cascade use, recycling and / or

    thermal utilisation feasible

…  U S I N G  T H E  E X A M PL E  O F  C E N A

Thanks to the “simple” construction of the table, it can be assembled in just 

a few steps. The reduced, modular design facilitates the maintenance of the 

table, as described in detail. All parts can be replaced without any problems 

and the solid wood top can be given a new shine at any time by sanding and 

oiling it again. The metal connectors of the table are easy to remove and 

can be recycled even after decades of use.

2 7

P r o d u c t sTr anspar ency in de t ai l



2 .4  R E PA I R

Opaque constructions, missing spare parts or necessary special tools up to 

planned obsolescence. Buying new often seems easier than repairing — in 

many ways, unfortunately, that is the case nowadays. And anyway, most 

things are seemingly in abundance, available anytime and anywhere. But 

every manufacturing process involves valuable resources and a lot of work. 

In addition, long distances are often covered before a product reaches the 

consumer. Consumption seems limitless and our society is increasingly de-

veloping into a throwaway culture, with fatal consequences for the environ-

ment. But how can we counter this problem?

In our eyes, too, we should fi nally put an end to the consumer madness and 

try to value things again. We are convinced that this can only be achieved if 

products are durable and can be repaired. Only in this way can we give peo-

ple the opportunity to build up a special relationship with the product again.

Moreover, repairing puts us in a state of happiness, it harbours a feeling of 

independence and thus preserves an important part of our lives. ZEITRAUM 

is committed to these values and anchors reparability in its corporate philo-

sophy. It is a decisive factor for the longevity of our furniture.

Repairing instead of consuming!

“Those who repair deal with things and under−

stand the world in the sense of the Humboldtian 

educational ideal of a coherent understanding.” 
W. M. Heckl, 2015  6

5 GREENPEACE MAGAZIN, 2021: Exclusive survey: 

Germans ready to give up consumption 

<https://www.greenpeace-magazin.de/leseecke/exklu-

sive-umfragedeutsche-zum-konsumverzicht-bereit> 

accessed, on 15.01.2021

6 HECKL, W. M. (2015): The culture of repair. 

Munich: Goldmann-Verlag, Page 17

Greenpeace Magazin, 2021

“According to a survey conducted by 

Kantar Emnid on behalf of Greenpeace 

Magazine, a large majority of people 

in Germany are willing to reduce their 

own consumption for the benefit of 

the environment and climate.” 5

2 8



The ravages of time are inevitable, and the years do not leave their 

mark on our furniture either — a chair leg wobbles, a screw is lost, 

or burn and water stains adorn the tabletop. We have taken precau-

tions for this case and offer a wide range of repair options or spare 

parts.

Which spare parts are available?

Basically, you can reorder everything from us. For some parts, this is even 

possible 20 years after the purchase of your product. In general, 10 years 

is no problem at all. From screws, table legs, seat shells to furniture glides, 

almost anything is possible.

Repair service

In 2021, ZEITRAUM will start to build up a network of service partners who 

have expertise in refi nishing and repairing solid wood furniture. The pilot 

project is to be launched in Berlin in the middle of the year under the motto 

“We fi x what you love”.

Repair and spare parts service

Our furniture is durable, repairable and can be used for generations — 

that is our promise and we have stood by it for over 30 years. A new 

sustainability concept is designed to confi rm this and give the circular 

economy a new lease of life. We want to extend the life of our furni-

ture and keep it in circulation. And of course, with consistent quality.

To this end, we are working on a new online platform to build a strong net-

work of repair workshops and dealers. Our goal is to fi nd repair shops 

throughout Germany, or even beyond, that will work in partnership and lo-

cally to repair and refurbish our furniture as needed. In this way, the furnitu-

re's lifespan is extended, and many people are given pleasure.

And if a piece of furniture no longer fi ts into your own four walls, the service 

points will, in addition to repairing it, also be able to offer to refurbish the 

disused ZEITRAUM products and market them on a new online platform. Our 

service points thus ensure that the faithful companions are passed on in a 

defi ned quality or, if required, even completely refurbished. In this way, the 

furniture gets a second life and new owners — in new splendour. The ad-

vantage for you: more space for other things.

Future dreams

2 9
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2 . 5  PAC K AG I N G

The majority, around 55 %, of our products are transported in “fl at-

pack”, an optimised packaging size through suitable modular cons-

truction.

This saves up to 500 % of the actual transport volume and thus valuable fos-

sil raw materials. In 2018, the share was still at 50 %. Since 2018, all new 

products can be transported in "fl at packs". Our goal is to continue to design 

our furniture in such a way that it can be shipped in the smallest possible 

packaging units.

Our furniture is packed resource-effi ciently and individually to measure by 

optimised machines. Furthermore, a change in the packaging materials we 

use has taken place this year. The aim was to replace all primary raw mate-

rials with recycled materials or biodegradable alternatives.

The cardboard boxes used by ZEITRAUM are made in Germany and consist 

of 60 % recycled paper. Furthermore, they are certifi ed according to ISO 

14001, ISO 9001, ISO 18001, and ISO 22000, in addition to the FSC certifi ca-

tion, and thus meet the highest requirements regarding environmental and 

management systems.

www.monowell.de

Packaging material

F lat pack 2018

F lat pack 2021
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Wood offers the opportunity to design living spaces for a sustainable future. 

Hardly any other raw material is so environmentally friendly and also glo-

bally available. Its microscopic structure of cellulose, hemicellulose and lig-

nin makes it a natural composite material with extraordinary properties. It 

has comparatively high strength properties, very low weight and is easy to 

work with. In addition, wood plays a decisive role in climate protection with 

its positive energy and carbon balance and its material and energy recycling 

potential. Wood combines sustainability and aesthetics and is therefore 

considered the "raw material of the future".

We only use hardwoods from sustainable forestry. Approximately 67% of 

our wood comes from Central European forests, most of which are located 

in the regional vicinity of our production facilities. 33 % of the wood comes 

from large forest areas in North America. All woods comply with the FSC

and PEFC standards. We currently use ash, oak, American cherry and Euro-

pean and American walnut.

For many years we have been procuring our American woods from family 

owned companies in Missouri and Pennsylvania. The companies are mem-

bers of the “American Hardwood Council” (AHEC) and work with transpa-

rent and sustainable processes (www.americanhardwood.org). In order to 

comply with the standards of the European Timber Regulation (EUTR) AHEC 

developed an “environmental profi le” in 2013 in cooperation with the Stutt-

gart-based environmental software developer Thinkstep Ltd. It contains all 

environmentally related data such as the ecological balance of different 

species of wood, growth per second and incidence, as well as annual har-

vest fi gures. Since the 50s, the growth of forests in the USA is again gaining 

ground and has more than doubled!

3.1  M AT E R I A L S  U S E D

In order to take into consideration the multi-layered nature of sus-

tainable value creation, special requirements are necessary for the 

materials used. In addition to ecological properties, social com-

patibility is an important criterion for assessing a sustainable raw 

material. 

"Economic sustainability" and the associated regional sourcing 

options, recyclability or material-effi cient construction are also 

very important to us. The focus is always on the responsible treat-

ment of people and nature and compliance with our internal mission 

statement.

Solid wood
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Ash white oiled

Origin: Germany, Europe

Characteristics: ring-pored, pale, heavy and 

hard, meets the highest demands for fi rmness 

and elasticity

Processing: Needs expert confi guration for the 

best overall appearance — standard ash frames 

and heartwood ash surfaces on request, surface 

treatment with white pigmented natural oil to 

prevent discolouration

European Oak

Origin: Germany, Europe

Characteristics: visible annual rings, strong 

and even structure, fi rm, hard, elastic, shock-

resistant, weather-resistant

Processing: Surface treatment with colorless 

natural oil

Knotty European Oak

Origin: Germany, Europe

Characteristics: vibrant and natural-looking, 

wild character, existing branch markings and 

cracks are left on purpose

Processing: Needs expert confi guration for the 

best overall appearance — standard oak frames 

and wild oak surfaces, Cracks and branch mar-

kings are sealed with black marble putty, surface 

treatment with colorless natural oil

North American Cherry

Origin: Northwestern Pennsylvania, USA

Characteristics: high quality, fi ne-pored, dense 

wood, very hard, reddish-brown, in the course 

of time it changes from gold-brown to a deep, 

noble red

Processing: easy to work with because of its 

straight growth and homogeneous structure 

enables an extremely smooth surface, surface 

treatment with natural oils and waxes 

European Walnut

Origin: Germany, Europe

Characteristics: heavy, hard, fi rm, minimum 

shrinkage, non-bending, light gray, mouse gray to 

dark brown, pronounced annual rings, the wood 

becomes lighter in appearance if subjected to 

intensive UV radiation

Processing: Wood needs to be carefully selec-

ted and worked on with due care, surface treat-

ment with natural oils and waxes

North American Walnut

Origin: Missouri, USA

Characteristics: fi ne-pored marking, striped 

texture, excellent stability characteristics, ex-

tremely durable, almost black-brown, the wood 

becomes lighter in appearance if subjected to 

intensive UV radiation

Processing: Careful selection and woodworking 

necessary, surface treatment with natural oils 

and waxes.

3 3
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Wood-based materials are created by crushing and then joining structural 

elements of wood. In the process, veneers, strips, sticks, wood wool, chips 

or fi bres are joined together with or without binders. The size and shape ul-

timately determine the type and properties of the material. The various

processes give the materials special mechanical and physical properties 

which, in addition to their appearance, clearly distinguish them from solid 

wood. ZEITRAUM uses wood-based materials in particular for various sea-

ting shells, the CODE family and the RAIL family exclusively for the linoleum 

tabletop.  

 

The combination of wood and steel is an interplay of two absolutely re-

sistant materials and an aesthetic extension of our pure wood products. 

Carefully used, our metal constructions ensure stability and a very long 

service life for our furniture.The proportion of recycled steel in global steel 

production is almost 40 %.

We have been sourcing our upholstery fabrics from the suppliers Rohi and 

Kvadrat for many years. Kvadrat is a manufacturer from Denmark with hig-

hest ecological standards. Rohi has specialised in sustainable, high-quality 

woollen fabrics for over 75 years. These two long-established companies

leave nothing to be desired in terms of quality and creativity.

The Swedish leather producer Elmo respects ecological principles at all 

stage of manufacture: From the treatment of animals, transport and reduced 

water and energy use to chromium-free tanning. Visible insect bites and 

small scarred wounds highlight the natural wild nature of leather.

The natural aniline leather from Leder Reinhard has visible signs of life. As 

all Reinhard leathers, aniline leather is environmentally friendly and manu-

factured without the addition of azo dyes in accordance with the German 

Chemicals Prohibition Ordinance.

We use different materials for the upholstery of our products, depending 

on the type of application. Seat cushions are mainly made of polyurethane 

foams due to their excellent properties. Back cushions and pillows are often 

fi lled with recycled polyester sticks or high-quality down. Our duck down 

for this comes exclusively from dead animals as a by-product of the meat 

industry. Polyester belongs to the thermoplastics and is mainly known from 

the production of PET bottles. The material is very light and can be recycled. 

ZEITRAUM uses polyester fi bre sticks as a vegan alternative to down. 

Regardless of the material used, the quality and comfort of the padding is 

our priority. Unfortunately, despite constant research in this fi eld, we have 

not yet found an ecologically perfect solution with corresponding quality 

characteristics, but we are still searching and always open to innovative

solutions.

Upholstery materials and leather

Upholstery materialsMetallic materials (Steel, Aluminium)

Wood-based materials
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Other materials such as natural paper, linoleum, ceramics or moulded fl eece 

are also used in our collection. When selecting these materials, we always 

pay attention to excellent quality, which for us is defi ned not only by their 

fl awless processing, but also in particular by their origin, the manufacturing

process and other sustainability-relevant factors.

Linoleum is an artifi cially manufactured product made from renewable raw 

materials. The name of the material is a combination of the Latin terms 

linum "linen" and oleum "oil" .Besides linseed oil, cork fl our and jute fabric, 

tree resins, wood fl our, chalk stone powder and mostly natural mineral pig-

ments are used. It is fl exible, resistant, repairable and allergy-friendly.

The name ceramic is derived from the ancient Greek term keramos (= fi red 

earth). It is an artifi cial material made from natural raw materials such as 

loam, clay, mineral and / or organic additives. For this purpose, the ingre-

dients are fi rst crushed, mixed, moistened and brought into any desired 

form, to be dried and fi red afterwards.

Formfl eece consists of 100 % polyester fi bres. For the moulding process 

needle punched polyester fl eece mats are heated to about 160° C and moul-

ded using tools. The fi nished product combines pleasant haptics with form 

stability.

ZEITRAUM furniture is protected with natural oils. These are applied to 

the highly fi nely sanded surfaces and then gently massaged in by hand. The 

result is a silky-smooth, resistant wooden surfaces.

In addition to the oiled wood surfaces, we also offer our furniture in colou-

red stains and glazes. We use a so-called HYDRO dye stain for this. By ap-

plying the stain, the colour pigments dissolved in water penetrate deep into 

the wood structure. The furniture is then lacquered. The result is extremely

resistant surface coatings.

Colour stain & colour glaze

Other materials Natural oil

Solid wood

SteelO ther 
mater ia ls

88 %

6 %
4 %

0.5 %

1.5 %
Fabr ics

Leather
We also ensure that all materials meet the 

highest standards with respect to toxic emis-

sions and we therefore continuously working 

on optimized solutions.
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116
Trees

*

* Solid wood 
consumption 2020
incl. 40 % Waste / Average mass of wood per m³ = 600 kg, 3 m³ per tree

3.2  S O L I D  WO O D  C ON S U M P T I ON
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3. 3  W H AT  I S  AC T UA L LY 

 I N SI DE  A  MOR PH  C H A I R ?

3.4 M AT E R I A L  C ONS U M P T ION 

 2017  T O  2020

80 t

160 t

2017 202020192018

The chart shows our material consumption from 2017 to 2020. It is nice to 

see that wood is by far the most material we use. The chart is based on the 

material weights of our sold furniture. Despite the comparatively high density 

of steel, for example, the difference to wood consumption is extremely high. 

  Solid wood in t

  Wood-based 

             materials in t

  Upholstery foam in t

  Steel in t

  Aluminium in t

  Fabrics in t (600 g / rm)

 Leather in t (700 g / sqm)

Steel

Fabr ics or 

leather

Other m ater ials

Uph olster y foam

Cot ton

1 %

4 %

5 %

1.8 %

0.2 

Solid wood45 %

43 % Wood - based m ater ials
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M AT E R I A L Certificates of manufacturers and suppliers

The 
Evergreen
Initiative

REACH

REACH

Cradle
to 

Cradle

REACH

REACH

REACH

GSI SLV

NHLA

Nordic 
Swan

DGNB

Energi 
Danmark

FCKW 
frei 

LGA 
schadstoff-

geprüft

QUL
LGA 

schadstoff-
geprüft

eco 
Institut

LGA 
schadstoff-

geprüft

European solid wood
Ash, Oak, European walnut

American solid wood
Walnut, Cherry > AHEC

Derived timber product 

Oils

Lacquer & stain

Glue

Linoleum from Forbo

Ceramic

Fabrics from Kvadrat

Fabrics from Rohi

Leather from Elmo

Leather from Reinhardt

PUR Foam

Fleece

Down

Mattresses

Slatted base system

Lampshade coverings

Cable socket & plug

Steel frames

Metal fi ttings from Blum

Moulded fl eece

Cardboard packaging

Polyester fi bre sticks

The basis of sustainable design also lies in 

the appropriate selection of the materials 

and processes used. Certifi cations can help 

to maintain consistent and defi ned quality. 

At ZEITRAUM, they serve as a decision-

making aid for determining new materials 

and cooperation partners.

The chart shows the most important certifi -

cates of our manufacturers and / or materials.

Sustainability certifi cates of the materials 

used by us can be found at www.zeitraum-

moebel.de

3. 5  C E R T I F IC AT E S

REACH

in progress
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Communi−
cation
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4.1  F U R N I T U R E  F O O T PR I N T  —

 S U S TA I N A B I L I T Y  B E G I N S 

 W I T H  T R A N S PA R E N C Y

Regionalism

the origin of resources,

prudent business management, 

ecological economic structures,

ability for repair,

timeless design

Independence, work environments that 

are fair and  observe occupational health 

standards, equality, respect for human 

rights,personal customer and supplier 

relations, consistency,

comprehensive transparency

Recycling management, 

responsible and 

environmentally-friendly use 

of natural resources,

create something „permanent“ —

longevity

Three Pillars of Sustainability

Social 

Sustainability

Ecological 

Sustainability

Economic 

Sustainability

The Furniture Footprint is a new form of communication between us and our 

customers. It is a sustainability rating system for every single product in our 

collection that makes it possible to immediately and interactively record their 

sustainability and offers the possibility to learn everything about the materials 

used. In addition to the greatest possible transparency, we thus offer our cus-

tomers the opportunity to make their own responsible and conscious decisions. 

Furthermore, product development as well as our value creation is promoted in 

terms of sustainability on an ecological, social, and economic level.

The Ökobaudat is an information portal for sustainable construction 

issued by the Federal Ministry for the Interior, Building and Commu-

nity (BMI) and provides a unifi ed database for ecological balancing 

according to DIN 15804. 

Data are subject to stringent quality criteria and set the independent bench-

marks of our assessment system. The Life cycle assessment Data provide 

precise infor  mation about the sourcing of raw materials, the  envi ronmental 

impact of the material, transport routes, and processes at each stage of the 

product lifecycle all the way to its disposal. 

LCA (Life cycle assessment)-Data of Ökobaudat
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0 % 40 % 60 % 80 % 100 %20 %

The market is fl ooded with certifi cates. But what is behind the certifi ca-

tes and how do I as a customer recognise which product really meets my 

expectations of sustainability? And what does sustainability mean for the 

company?

With the Furniture Footprint, we want to answer these questions and seek 

a whole new level of dialogue — at eye level. We offer you access to all 

sustainability-relevant information. You can trace the origin of the raw 

materials used and see where and under what social conditions production 

took place. But we also make important health-relevant information such 

as emission values or ingredients accessible to you. The materials are rated 

based on sustainability criteria with scores from 0 to 10. The 7 parameters 

are based on the “17 Sustainable Development Goals” of the United Nations 

and on the specifi c life cycle assessment data of the “Ökobaudat” of the 

BMI (Federal Ministry of the Interior, for Construction and Home).

M11, Table — Oak, 180 × 80 cm

Life Cycle Assessment, 
production

Social compatibility

Biological reproduction /
Recycling material

Life Cycle Assessment, 
transport

Longevity

Circulation potential

Material useable 
in native state

98 %

The Furniture Footprint bridges the gap between 

subjective design perception and objective, 

sustainability-relevant areas and is thus an 

interface between aesthetics and considered 

consumption.

41
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Despite global distribution and high price

pressure, we produce our furniture regio-

nally. ZEITRAUM relies on long-term part-

nerships and fair cooperation. We set a 

good example, face up to our social respon-

sibility and promote traditional craftsman-

ship in our region. We are convinced that 

thoughtful consumer behaviour can only be

achieved through appropriate communica-

tion. The Furniture Footprint is a way to

communicate knowledge quickly, fairly and 

at eye level and to disclose information 

about our products to ultimately promote 

thoughtful consumption.

Fairness

We can use the diagrams (see above) to si-

mulate material combinations and optimise 

our choice of materials for the respective 

products against the background of sustai-

nable value creation. Always on the lookout 

for more sustainable alternatives, we can 

identify our own weak points through the 

Furniture Footprint. The combination of 

internal refl ection, interaction and absolute 

transparency gives us the opportunity to 

increase general awareness and to work 

together with our customers on the path to 

even more climate-friendly products.

Climate

By evaluating the parameters, we can qui-

ckly and effi ciently see how many resources 

are being consumed to optimise proces-

ses if necessary. Our customers can also 

actively compare product variations and 

material combinations directly to be able to 

decide on the most resource-saving product 

in each case. We give our customers the 

opportunity to question their own consump-

tion behaviour, to recognise the ecological 

advantages of solid wood in comparison to 

other materials, to jointly promote a positive 

development.

Resources

The Furniture Footprint was awarded the German Sustainability Award Design 2020 / 2021 

in the category Pioneers. The award is based on the goals of the 2030 Agenda for Sustain-

able Development proclaimed by the UN and is intended to provide orientation at a time 

when sustainable design is more in demand than ever.
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Env ironment
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Trees produce biomass and oxygen from sunlight and CO², thereby perman-

ently binding CO² in the form of carbon (C) and contributing to a considera-

ble reduction in greenhouse gases. The carbon remains in the processed 

sawn wood and ultimately in our furniture and is only released when the 

wood is possibly recycled, e.g., thermally, after the end of its use phase. 

The CO² can then in turn be absorbed by plants. 7  The processing of wood 

consumes comparatively little energy. 8  In addition, the amount of waste is 

very small due to the possibility of material and thermal recycling of the resi-

dual wood. This saves fossil fuels and reduces unnecessary CO² emissions.

5.1  F O R E S T  A N D  F U R N I T U R E

7 LOHMANN, U. 2010: Holzlexikon, Photosynthese (4) 

Hamburg: Nikol Verlag, Page 914

8 BMI 2019: Life Cycle Assessment, database 

<https://www.oekobaudat.de/datenbank/

browser-oekobaudat.html> 

accessed 20 July 2019

Forest ZEITRAUM Furniture

C / E-storageC / E-storage

O²

CO²

E

  E =  (Solar) energ y

   CO ² =  Carbon dio x ide

   O ² =  O x ygen

   C =  Carbon

Storage
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Did you know that a fully grown deciduous tree with a leaf area of about 

1.000 m² provides enough oxygen for 40 people on sunny days and that its 

crown can fi lter about 240 kg of dust out of the air in a year? Have you ever 

thought about how much forest area there is left in Germany and whether it 

is getting smaller or larger? What is a sustainably managed forest and what 

is a virgin forest? What are their special features and what is the signifi -

cance of the forest for the environment and for us humans?

There is much more behind the word forest than most of us realise. The 

forest not only offers people a diverse recreational space and is a valuable 

cultural asset. Above all, it is a highly complex ecosystem that reacts very

sensitively to external infl uences such as climate or soil changes. Yet it 

fulfi lls a multitude of important functions for us and the environment. The 

forest is a habitat for many animal and plant species and offers us protec-

tion against storms, avalanches, soil erosion and fl oods. It promotes drinking 

water quality and has a positive impact on the global, regional, and local 

climate.

We humans could also learn a lot from the "social structures" of trees 

among themselves! See "The Hidden Life of Trees" by Peter Wohlleben, 

published by Ingram Publisher.

The forest

The forest is a noise and dust filter in one, stores 

solar energy and is considered an effective 

pollutant and CO² sink. And finally, in addition 

to tree resins, mushrooms, cork and many 

different fruits, it provides one of the most 

sustainable and versatile building materials of 

all, wood. 9

9 PATURI, F. R. 1985: The Forest (1) Stuttgart: 

Deutscher Bücherbund Stuttgart München
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In the forest

During photosynthesis, trees extract CO² from the atmosphere. They form 

their plant mass almost exclusively from air and solar energy and produce 

oxygen in the process. The carbon dioxide (CO²) absorbed from the air is 

bound in the form of carbon (C) in the wood. Sustainable forest management 

and selective harvesting increases the growth of the trees — the wood 

supply in the forest grows. 

In furniture

If the carbon storage in wood products grows, more CO² is removed from 

the atmosphere than is released through the weathering or thermal utili-

sation of wood. The use of wood in durable, repairable furniture (or even 

buildings) prolongs this storage effect. Furthermore, the use of wood as an 

alternative material to iron or aluminium additionally reduces emissions. In 

addition, the substitution of fossil resources using wood as a more renewa-

ble source of raw materials. 11

Carbon storage wood

10 WOOD RESEARCH MUNICH 2010: 

Building with wood = active climate protection, forest 

and wood = effective carbon storage (2) Munich: 

Holzforschung München, page 6

11 RUETER, S. (2012) – Life cycle assessment baseline 

data for building products made of wood. (1) 

Braunschweig: Johann Heinrich von Thünen Institute, 

Federal Research Institute for Rural Areas, 

Forests and Fisheries

If the growth of the trees exceeds the weather-

ing of deadwood (formation of CO² through bac-

terial decomposition of wood) and harvesting, 

more CO² is bound than released. If this ma-

nagement of the forest does not take place, the 

weathering of the unused wood releases more 

CO² than would be stored in the form of used 

wood. 10
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However, deadwood and unused biomass are by 

no means insignifi cant for maintaining a healthy 

ecosystem. They ensure that new nutrients are 

added to the soil and are important habitats for 

a variety of insects, fungi, and birds. Therefore, 

the preservation of biomass and deadwood plays 

an essential role in sustainable forestry. A good 

balance is, as so often, the right way to go.

  50 % Carbon ≈  0.9 t  CO²

   43 % O x ygen

    6 % Hydrogen

   1 % Var ious elements

Material composition of wood
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The global destruction of our forests continues apace. Countless 

habitats and sensitive ecosystems are being lost as a result. This 

ultimately endangers not only the existence of many animal and 

plant species, but also the livelihood of all people.

5.2  A F F O R E S TAT I ON  W I T H  O ROV E R D E 12

As a furniture manufacturer with a sustainable 

corporate philosophy, the state of the forest is 

very close to our hearts. We want to preserve 

the forest as a basis of life, habitat, retreat, and 

source of inspiration for generations to come. 

Our direct dependence on nature shapes our 

sense of responsibility. We look beyond the end 

of our nose, want to face up to this responsibility 

and contribute to the global reforestation and 

maintenance of our forests.

OroVerde should accompany us on this path. For more than 30 years, the na-

ture conservation organisation with headquarters in Bonn has been working 

to protect tropical forests in Asia, Central and South America. OroVerde is a

politically independent, non-profi t foundation that combines tropical forest 

protection with development aid. It was precisely this interaction that was 

very important to ZEITRAUM, because poverty is one of the biggest drivers 

of forest destruction and only through far-reaching measures can sustaina-

bly forest protection be achieved. On the ground, the organisation focuses 

on local projects with local partners and deliberately does not employ its 

own staff: in most tropical forest countries, there are local initiatives that 

are very committed to the protection of their nature. However, they often

lack the money for effective work and the necessary infrastructure. The 

Foundation provides the necessary start-up aid and supports and advises 

the local organisations until the projects are self-sustaining.

12 OROVERDE 2020: protecting rainforest 

<https://www.regenwald-schuetzen.org/> 

accessed 11/18/2020
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The activities implemented by the OroVerde Tropical Forest Foundation vary 

greatly depending on the region and country. For example, rainforest con-

servation areas are established and looked after in the long term, reforesta-

tion measures are supported, and measures are taken to protect against 

timber theft and poaching, and alternatives for agriculture and income are 

developed together with the population. In doing so, OroVerde promotes the 

introduction of forest-friendly and sustainable economic practices to im-

prove local living conditions so that people can live from and with the fo-

rest. Only together with the local people can rainforest protection work sus-

tainably and in the long term. Together with local organisations and the 

population, solutions are sought that make it possible to escape poverty and 

at the same time protect the unique rainforest as a habitat. 

ZEITRAUM supports these measures and thus 

helps to ensure that the precious rainforest is 

protected.
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6.1  E M PL OY E E  S T RU C T U R E

Creative, cosmopolitan and with a view on the Alps — that describes ever-

yday working life at ZEITRAUM. The region of the foothills of the Alps with 

its traditional wood craftsmanship characterises life and work south of

Munich. There, in a mill at the Loisach, lies the ideas, design and partly also 

the furniture forge. The proximity to nature invites you to swim in the cool 

river in summer and to take a walk during your lunch break all year round. 

Away from the hectic life of the big city, furniture made of solid wood with 

a timeless design is created here. Flat hierarchies characterise the structure 

of the company. The close cooperation enables an open exchange of ideas. 

All employees get involved in projects, work independently and with loyal 

responsibility for the big picture.

“Sustainability begins with the questions: How are the 

people involved in the project, can these people live with

dignity? Only when these questions have been answered 

is there any possibility of thinking about the environment,

etc. I think ZEITRAUM has internalized this.”

KLEMENS GRUND
Designer
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Number of employees 27

Average age 43.1 years

Average length of employment 9.6 years

Gender distribution 63 % Women | 37 % Men | 0 % Diverse (27 Persons)

Gender distribution Management Board 40 % Women | 60 % Men (5 Persons)

Gender distribution Executive Board 50 % Women | 50 % Men (2 Persons)

International employees 14.81 %

Ø-Sickness rate 2020 2.0 %

Length of employment in years % of total

< 1 year 6 %

1 to 5 years 39 %

5 to 10 years 28 %

> 10 years 28 %

ZZEITRAUM currently employs 27 staff with a wide range of cultural back-

grounds, from different age groups, mostly from the surrounding region. The 

cosmopolitan, diverse team paves the way for equality and promotes an 

intercultural, stimulating exchange. True to the motto, "diversity is quality of 

life". Equality is not just a word; it is lived here. Overall, more women than 

men work in the staff — ZEITRAUM has been run by Birgit Gämmerler and 

Peter Gaebelein for more than 30 years now.

Length of service and type of 

employment relationship

6.2  DI V E R S I T Y

Total Management Ex ec ut ive Board

63 % 37 % 40 % 60 % 50 % 50 %

  Male   Fem ale

Par t t ime 
temporar y work

Fu ll  t ime Par t t ime44 %48 % 8 %

T y p e of 
e m p l o y m en t
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Work-life balance is an important part of the modern working world. Flexi-

time allows our staff to organise their day individually and fi nd time for fa-

mily and friends. This gives us energy for new tasks and keeps us grounded 

in the face of a pulsating world.

At ZEITRAUM, all full-time employees have the right to 30 days of holiday 

per year. According to the law, there is a minimum entitlement of 20 days 

for a 5-day week (§ 3 BUrlG). ZEITRAUM employees have a working time ac-

count that they can manage themselves according to their individual needs. 

This is intended to encourage self-responsible, entrepreneurial action. The 

autonomy of the workforce is also promoted by a special structure of the 

company pension scheme: When investing money from the gross salary, the 

company subsidises each sum with 20 %.

Percentage of 

emplo yees wh o f ind 

the y h ave a good 

work-life balan ce*

100 %

It has been proven that people's mental and physical resilience and general 

well-being increases when everyone is offered equal perspectives and given 

the opportunity to regulate stress in a self-determined way. Acting in a self-

determined way and lacking perspectives limit the freedom of the individual 

and cause negative stress. The result: unbalanced employees whose free-

dom is restricted are dissatisfi ed and become ill faster and more often. In a 

world where more and more tasks are being taken away from us and we are 

increasingly losing our closeness to nature, perspectives, freedom, and a 

life close to nature give us — satisfaction, vitality, and strength. Balanced, 

natural nutrition, interpersonal contact, good circulation, exercise, oxygen, 

mental challenges but also relaxation are basic requirements for a healthy 

body, a stable mind and the balance between work, leisure, and freedom.

ZEITRAUM tries to take care of these important things. For the company, 

the health of people and the meaningfulness of things are clearly in the fore-

ground; they form the cornerstone of our corporate philosophy.

The staff is the most important source of responsible action. They face up 

to all ecological, economic, and social challenges and work in a goal-orien-

ted manner on tasks from all areas. The prerequisite for an effi cient com-

pany that can cope with rapid global changes is a safe and healthy working 

environment. Such an environment is achieved by taking good care of emp-

loyees, encouraging them in their skills and supporting them in every way. 

ZEITRAUM wants to create an environment for its staff that encourages 

and enables them to develop the company together and continuously.

A bright, friendly offi ce, many plants and cosy corners invite people to talk. 

ZEITRAUM's offi ce in the idyllic Alpine foothills is a piece of our home. A 

permanently installed water treatment plant provides the staff with drinking 

water of the best possible quality, naturally from glass bottles. In addition, 

fruit, drinks, coffee, and tea are available to our staff without limit. Joint co-

oking in one of the two kitchens, coffee breaks, communal seating and table 

tennis games are possible at any time. This not only strengthens our team 

and creates motivation, but also trains everyone to act on their own respon-

sibility and creativity.

In addition to the table-tennis table, the height-adjustable desks including the 

"Stitz" standing aid, which can be individually adjusted in height and is good 

for metabolic functions, muscles, and sense of balance according to studies 

by the German Sport University Cologne, ensure movement at the workplace. 

For health and ecological reasons, particular emphasis is placed on natural 

materials, ergonomics, and durability of the furniture. With an additional com-

pany health insurance, which is free of charge for our employees, we offer the 

possibility of taking advantage of health services such as alternative practi-

tioner treatments, physiotherapy, etc. at any time — all services that are usu-

ally not covered, or only to a small extent, by the statutory health insurance.

6. 3  W E L L -BE I N G 13

6.4  WO R K-L I F E  BA L A N C E

13 * PSZOLLA, N 2018: Salutogenesis: What is health? 

Munich: Zeitungsverlag tz München GmbH & Co. KG

*Result of employee survey 

(more than 6 out of 10 points = satisfi ed)
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Finally, we would like to thank you for your interest in our sustainability work. 

We make every effort to compile and record the essential information about 

us, our products, consumption, effects, and developments in our reports. 

This excerpt is an extract from our major sustainability report 2021. If you 

would like to learn more about ZEITRAUM and our products, we invite you 

to also read this report or to visit our website.

Sustainable development was one of the founding motivations of ZEITRAUM. 

Taking responsibility for nature and people has been part of our mission 

statement from the very beginning and we would like to continue along this 

path. Every report helps us to examine and question our processes and met-

hods again and again. In this way, we can set concrete goals and develop 

and implement appropriate measures.

We are looking forward to the projects ahead of us and to discovering our-

selves again and again, to developing further within the framework of sus-

tainability and to sharing our story with you.

Your ZEITRAUM Team

Outlook
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